
Andreea Ali Collab
Recap of activation



Collab Overview
Inspiration, products, and goals



Products



Goals

● Growth across social channels to increase brand 
awareness 

● Build strong relationships & expand our customer base 
to increase sales/revenue 



Highlights
News, Bon Marche Site Placement, Pop Up Shop, A.Ali Youtube Video



News



Sold out of several products from the 
collection within one week - leading us to 

restock

High level of engagement on Social Media, 
large increase in IG followers

Generated over $52k in sales in 16 days

Great News



Bon Marché Site Placement 



Bon Marché Site Placement

Bon Marché posted an article about the 
collection! They featured our pop up shop while 
also incorporating some background info about 
Susan and Andreea Ali 



Bon Marché Pop Up Shop





Andreea Ali’s Youtube Video



Andreea Ali’s Youtube video

Andreea Ali’s Youtube Video

Andreea Ali posted a youtube video a few days 
after the event and after 59k views, it caused a 
large 20k spike in sales! 

https://www.youtube.com/watch?v=b1rHiGXbvzE


Marketing Channels



Social



Instagram : Feb.11 - Mar.1

IG Posts

In feed 6

Stories 77

Reels 5

Total 88

IG Growth/Interactions

Total Followers 2,486 (+11%)

Profile Views 41,023

Website Clicks 6,527

Impressions 871,846

Reach 21,922

Instagram Feed Layout Best Performing Posts



TikTok : Feb.11 - Mar.1

TikTok Videos

Total 8

TikTok Metrics

Views 9,806

Likes 102

Comments 44

Shares 54

Follower Growth 32

Andreea wearing The Bella Vita Collection You’re invited
Andreea Ali revealing the collaboration
Skin x Andreea Ali pop up What are you wearing to watch the super bowl

(not posted by me)

Best Performing  Posts

Most Views/Comments

2nd Most Views

Most Likes

Links to the rest of the videos

https://www.tiktok.com/@skinworldwide/video/7205684944033697029?is_from_webapp=1&sender_device=pc&web_id=7197444868775314987
https://www.tiktok.com/@skinworldwide/video/7203430850602536197?is_from_webapp=1&sender_device=pc&web_id=7197444868775314987
https://www.tiktok.com/@skinworldwide/video/7203755713301155078?is_from_webapp=1&sender_device=pc&web_id=7197444868775314987
https://www.tiktok.com/@skinworldwide/video/7205240276279889158?is_from_webapp=1&sender_device=pc&web_id=7197444868775314987
https://www.tiktok.com/@skinworldwide/video/7199082741844036870?is_from_webapp=1&sender_device=pc&web_id=7197444868775314987
https://www.tiktok.com/@skinworldwide/video/7199082741844036870?is_from_webapp=1&sender_device=pc&web_id=7197444868775314987
https://www.tiktok.com/@skinworldwide/video/7203089376363023621?is_from_webapp=1&sender_device=pc&web_id=7197444868775314987
https://www.tiktok.com/@skinworldwide/video/7203066879156505861?is_from_webapp=1&sender_device=pc&web_id=7197444868775314987
https://www.tiktok.com/@skinworldwide/video/7205245049242750213?is_from_webapp=1&sender_device=pc&web_id=7197444868775314987


Facebook : Feb.11 - Mar.1

Facebook Posts

Videos 3

Posts 8

Total 11

Facebook  Metrics

Video Views 339

Likes 32

Comments 4

Pictures link to posts

https://fb.watch/jgtthpIv1O/?mibextid=qC1gEa
https://fb.watch/jgtxib7tzf/?mibextid=qC1gEa
https://m.facebook.com/story.php?story_fbid=pfbid022D1XzjMPTYP4S6dZrCYVAohujgfpxjmvKdc7b53iowktioERcdPcu2fiLY4SHAqKl&id=100064061492701&mibextid=qC1gEa
https://m.facebook.com/story.php?story_fbid=pfbid02sn5KiAWDiP53y6YW77NUNZKJPUfZKvYmV4u9kqqzBdDKGSnepcWbHkCEfHG1eR1Ml&id=100064061492701&mibextid=qC1gEa
https://m.facebook.com/story.php?story_fbid=pfbid0eghbCVMw5xBwWGaVX9Pek5vJCJf4LUFj76ziL2WkUGfjPGSKvkrYsaJhotH3titl&id=100064061492701&mibextid=qC1gEa
https://m.facebook.com/story.php?story_fbid=pfbid0a8tPgbHuFemg1g49pv4iwHkUG5QrKMQNVwLbdfRikjB16dmNoveKkJMUDi4fBV6Ul&id=100064061492701&mibextid=qC1gEa
https://m.facebook.com/story.php?story_fbid=pfbid036Mi2EBtW9pccvqqbc4HbptdoJQwFMUzPtKcoUH5rGir1jXMCjCi3J42KURr7wofvl&id=100064061492701&mibextid=qC1gEa
https://m.facebook.com/story.php?story_fbid=pfbid02UdSrwoS4BMc83UwM1zArfNTZxB4SCBrPTZtzrBoqTgh2FBv9E3JifxqeZ6gprjW3l&id=100064061492701&mibextid=qC1gEa
https://fb.watch/jgtFfqC6lg/?mibextid=qC1gEa
https://m.facebook.com/story.php?story_fbid=pfbid0LXxFjkj6YwmtEsGrWn8wsriuAB7Cg1yiwyLRCbgwXiFu2cvmtYPWZkCuzkV4oRJal&id=100064061492701&mibextid=qC1gEa
https://m.facebook.com/story.php?story_fbid=pfbid0v6qnziPNbS72K2XDHN2AiRE4S6BivLknviTyNRCGrPXw3Fvx4jtFAWUA1ZVGFcVjl&id=100064061492701&mibextid=qC1gEa


LinkedIn : Feb.11 - Mar.1

LinkedIn Posts

Videos 1

Posts 3

Total 4

Linkedin  Metrics

Video Views 20

Likes 2

Comments 0

Total Impressions 301

Pictures link to posts

https://www.linkedin.com/posts/skinworldwide_paris-is-always-a-good-idea-and-we-are-thrilled-activity-7034664846235172865-vMck?utm_source=share&utm_medium=member_ios
https://www.linkedin.com/posts/skinworldwide_our-story-behind-the-intimate-bella-vita-activity-7034895612915384321-H6gX?utm_source=share&utm_medium=member_ios
https://www.linkedin.com/posts/skinworldwide_wed-love-for-you-to-check-out-all-the-amazing-activity-7034940719093948416-R0as?utm_source=share&utm_medium=member_ios
https://www.linkedin.com/posts/skinworldwide_the-bella-vita-collection-in-collaboration-activity-7036751498403282944-8WSW?utm_source=share&utm_medium=member_ios


Social Summary

● Instagram: Our post performed really well with 
high engagement rates and we gained over 2.4k 
followers! Static posts, stories, and Reels were very 
successful.

● TikTok: Our key metrics (video views, likes, 
comments, shares, profile views) began to 
skyrocket with prior content and continued to 
increase with content for this collaboration.

● Facebook: There wasn’t a noticeable difference 
with our engagement rates in comparison to 
previous content.

● Linkedin: Similar to Facebook, not much of a 
difference. LinkedIn is not the platform for videos 
but we tested it once to expand our presence on 
the channel. It’s important to differentiate social 
content for each channel and understand what 
works well for each.



Email



Emails : 
We sent out several emails to Launch the collection, talk 
about our special collaboration, and showcase the pop up 
shop at Bon Marché.

Email #1 Invite

Total opens 24,093

Total clicks 278

Total order placements 18

Revenue $3,820.36

Email #2 Reminder (45 recipients)

Total opens 3,211

Total clicks 82

Total order placements 1

Revenue $105

Email #3 launch

Total opens 24,457

Total clicks 925

Total order placements 48

Revenue $11,637.84



Site



Mon. Feb 20

We updated our landing page seven 
days before the collection launched to 
get customers excited about the 
collaboration

Updated Homepage



Sales Performance



Total Sales Per Product as of 03/13
Product Units Sales

Paparazzi (Red) 89 $16,009

Paparazzi (Black) 49 $8,797

Dolce Tee (Heather Grey) 18 $1,288

Dolce Tee (Sand) 22 $1,739

Dolce Pant (Heather Gray) 25 $4,742

Dolce Pant (Sand) 22 $2,394

Portofino Brea Caftan 11 $3,827

Bellezza Bralette (Black) 19 $1,330

Bellezza Thong (Black) 21 $520

Bellezza Bralette (Blue Pearl) 26 $1,275

Bellezza Thong (blue Pearl) 14 $238

Capri Robe 61 $10,593

Crossbody Travel Bag 3 $179

Total

Units Sold 380

Sales $52,931



Conclusion



Results & Moving Forward



This collaboration had an incredible turnout and we successfully 
reached our goals:

● Growth across social channels to increase brand awareness 

● Build strong relationships & expand our customer base to 
increase sales/revenue 

Results

Collaborations with influencers such as Andreea Ali increase sales, 
drive a large amount of traffic to our socials, and promote brand 
awareness. Influencers gain the trust of their followers and when 
they partner with a brand, that level of trust is later transferred to 
said brand. We should consider 2-3 high-level collaborations a year 
to allow us to expand our customer base and form trust with new 
customers!

The Bella Vita collection is still running, we restocked items that 
were sold out and have another delivery set for April 13th.

Moving Forward


